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Somebody’s gonna have to lose

record of the week
Virgin Media’s plans to Eair warnind

offer unlimited downloads

to subscribers could be Peng uin Prison unsigned/Chrysalis
scrapped. (Thurs

) New Yorker Chris Glover aka Penguin Prison BBC'’s Newsbeat site and, as with all of Neon
Music video site Vevo has signed a publishing deal with Chrysalis Gold's releases, a plethora of blog write-ups
launched in the US with this week and is currently fielding interest (including this from one of our favourites
content from Sony, Universal ~ from labels. His double A-side Neon Gold Nialler9). Fair Warning is taken from the
and EMI. (Tues ) single Animal Animal/ A Funny Thing was album he has just finished recording, with
Apple has acquired US released to widespread coverage last month, mixing duties from Dan Grech (Kaiser
streaming music service as well as radio plays on XFM and BBC Chiefs, Scissor Sisters, Moby). It's another
Lala. (Monday ) Radio 1 support from Zane Lowe and Rob great track from him, with a really memorable

o da Bank. He has recently been profiled in pop chorus. Penguin Prison is available for

The BBC has unveiled its Guardian’s New Band of The Day slot, on records.
Sound of 2010 poll. (Monday
) Released tbc . Contact [Ben Mawsor], SSB - +44 (0)20 7348 7630/Hugo Turgue], Chrysalis - +44 (0)20 7465 6293

Ellie Goulding has won the
Brits’ Critic's Choice Award
2010. (Thursday Rotm)
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Dear Lord Mandelson,

We feel compelled to write an open letter

to you today to highlight the news that

Virgin Media’s music service is going to be
delayed for some time owing to a negotiation
impasse with record labels.

In light of the recently proposed Digital
Economy Bill, we believe it's imperative for
you and your advisors to keep abreast of
such developments. Maybe you are aware of
what has occurred, but we would like to add
our voice to the chorus, so to speak.

Virgin Media and its joint venture partner
Universal Music Group announced their
intention to launch a subscription-based
unlimited download and streaming package
earlier this summer. We count ourselves
among those who welcomed their plans,
believing it to be a forward-thinking and
potentially ground-breaking service which
would greatly appeal to British music fans.

This week it has transpired that EMI,
Sony, Warner Music and - as far as we
can ascertain at the time of writing - Merlin
(which represents the indie community),

are holding back the launch as a result of

a dispute over price-points relating to the
unlimited download aspect of the service.
We also hear unconfirmed reports that EMI
is also seeking for the unlimited download
offering to be capped — therefore negating
the uniqueness of the original offering. The
price point, we believe Virgin had set, was in
the region of £15 per month, or as someone
close to the company told us, “the price of
two CDs.”

Virgin had confirmed that it hoped
to launch before Christmas, and while
discussions remain ongoing, it is now in a
position that it cannot provide a firm launch
date for any time in the near future. Itis
also thought that Virgin might be forced to
reassess its original plans in order to satisfy
the needs of the labels.

For background purposes, Virgin Media
in the latter part of last year was poised to
launch a music ISP service, in association
with one of the music industry’s most savvy
technology companies, Playlouder. Those

plans were disappointingly scrapped at the
last minute after it transpired that certain

record labels refused to license their content.

We also believe that the music-based ISP
service would have proved to be successful
and would have provided another outlet

to entice certain quarters away from P2P
platforms.

This latest piece of Virgin Media news
arrives at a time when ad-funded streaming
services in the US are being overhauled.
MySpace has acquired the much-
beleaguered Imeem, while Apple stepped
in and picked up Lala.com only this week.
From the outside it is no surprise that the
Apple/MySpace behemoths would choose
to acquire those platforms — if only to utilise
their ‘back-end’ technology. But what it does
show is that these services were unable
to survive as stand-alone propositions. It
therefore does not bode well for similar
services here in the UK. Although we
believe Spotify and We7 to be resilient, we
too recognise that it is an uphill struggle

for them to draw in enough revenues to
maintain their services going forward. There
is therefore a desperate need to introduce
into the UK market new legal services which
are not funded by advertising, but which still
provide an innovative and new offering for
consumers — just as Virgin Media has been
trying to do.

In light of the Digital Economy Bill — where
might all this lead us? We understand your
target is to reduce piracy by 70%, but how
is that achievable when the record labels
who have lobbied government so hard
are simultaneously stifling the launch of
innovative, new platforms?

This is unfortunately a rather sour note to
end the year upon. It's a regrettable and we
believe, avoidable situation. Virgin ought to
be commended for its vision. What a terrible
shame, it is then that the same can't be said
of many of the UK’s labels? We urge you to
question labels about their attitudes towards
licensing new services and their failure to
give innovative new business models a
chance to even take root, let alone flourish.

Nicola Slade



With Christmas releases
already in stores, it's time to
plan for 2010. As with every
year, one of the first big
kick-starts to the business
year comes at Midem, being
held from January 23-27.
Midem 2010 will have a
changed format. Organisers
have decided to drop the
increasingly-meaningless
division between the
traditional Midem music
business gathering and
MidemNet digital-focused
conference, which can
only be a good thing. This
means that budget-pressed
delegates will no longer be
forced to attend just one of
the two conferences, but it
also means that the speaker
line-up and presentation
schedule has a more
cohesive ‘bigger picture’
feel that holds relevance for
everyone in our business.
Midem has always
provided an opportunity for
businesses from around
the world to meet, do
deals and discuss existing
partnerships. Somewhat
less well publicised is
Midem'’s role as a forum for
discussion and debate. In
this way Midem has almost
been a victim of its own

success: some delegates
tend to find themselves so
packed with meetings that
attending presentations
becomes a luxury. Having
studied the schedule of
keynotes, presentations
and debates for 2010
however, we'd recommend
all delegates find some time
to attend what looks like a
pretty excellent programme
of events.

The main theme for
Midem/MidemNet 2010 is
‘From Content to Context
— Monetising the New Music
Experience’. This broad
topic acts as umbrella for
an impressive and global
line-up of speakers which
combines influential music
business figures with
well chosen leaders from
other industries. We’'ll be
interested to put some
questions to MySpace CEO
Owen Van Natta, hear the
latest market experiences of
Universal Music Publishing
chairman David Renzer,
or hear the latest thoughts
of tech luminaries such as
Spotify’s Daniel Ek and Hype
Machine’s Anthony Volodkin.

The digital/new models
side of Midem looks
especially valuable, not

T
4

just providing a platform

for business to promote
themselves, but presenting
delegates with genuinely
useful practical sessions
such as a presentation of
‘Do’s & Don'ts’ for labels
looking to strike deals with
streaming and download
services. The future of
copyright, the live industry,
newly-emerging revenue
streams and the hottest new
tech start-ups are amongst
other topics which will come
under the spotlight over

the four days. We're also
very interested to hear the
keynote from Jeffrey Hayzlett
from the Eastman Kodak
Company — a business that
knows all about seismic
shifts in its model and
monetisation strategy.

Full conference
programm

media mongrel

O Almost as inevitable as
the X Factor dominance of
the charts is the ‘Get [Insert
Song Here] to Christmas
Nol' campaigns that roll
around every year. Ignoring
the various inconsistencies
in the campaign (and there
are many which render it
pointless from where we
sit), the Rage Against the
Machine one seems to be
the one that grabbed all the
attention this week. Now at
almost 550,000 members,
will their group
numbers equate to sales?
We're skeptical, but we do
love that at an X Factor
press conference Simon
Cowell accused the
campaign of being “cynical”
(Pot..Kettle) and “stupid”.
Enter our hastily-launched
to guess where
RATM will end up.

O A quick look at the new

|! unechecker.cog a spin-
off from Martin Lewis’
MoneySavingExpert.com
tells us that if you are going
to buy an mp3 of ‘Killing In
The Name’ this Christmas,
the retailer of the cheapest
download may surprise you:
iTunes & HMV 99p / Amazon
79p / Play 70p / Tesco 67p /
TuneTribe 49p

O Which PR inadvertently
sent us this email? “Went
back to their flat, can we
feel your nipples they asked,
so sat on one sofa and had
nipples squeezed by one,
then sat on other sofa and
same happened with the
other twin! Seriously hoped it
would go further but didn’t!”
No further comment needed.

O Regina Spektor at
Hammersmith Apollo last
week was a treat for us. The
delightfully odd New Yorker’s
banter was practically non-
existent until during the
encore as she played fan’s
favourite ‘Samson’, she
stopped and exclaimed:
“Fuck, | messed up the
fucking words”. As she
restarted, spotlights pointed
to a very large disco ball

on the ground behind her
shooting little squares of light
throughout the venue - it was
as perfect a concert moment
as we've experienced all
year.

O In this list-compiling/end-
of-decade period we're

in, the stats from recent
sales polls from other
industries are eye-watering
in comparison with music. J
K Rowling holds the top spot

of the decade’s top-selling
author with sales worth
£215.9 million, according
to Nielsen BookScan.

The launch of computer
game Call of Duty: Modern
Warfare 2 has had the
largest single-day gross of
any entertainment launch
in history (hit $550 million
worldwide within five days
on sale). Just 8 albums
released this decade have
reached RIAA Diamond
status (10m sales +).

O RotD’s Paul Scaife is
rather embarrassed by this,
but a piece in the
named him one of “5 British
web celebs more important
than Stephen Fry” along with
money expert Martin Lewis,
Charlie Brooker, Rob Manuel
of B3ta and Holy Moly. PS
can’'t emphasise the team
effort enough though, from
original music editor Joe and
editor David, who are still
very much involved, plus
current Nicola and Rock,
along with James, Mark,
Marie and new wunderkid
Sean.

O From Washington'’s finest,
one of the most excruciating
newspaper corrections we've

ever fead,


http://www.midem.com/RM/RM_Midem/PDF/midem-midemnet2010_conference_programme.pdf
http://www.midem.com/RM/RM_Midem/PDF/midem-midemnet2010_conference_programme.pdf
http://www.facebook.com/group.php?gid=2228594104&ref=nf
http://www.recordoftheday.com/www/rage/
http://www.tunechecker.com/
http://www.mirror.co.uk/news/technology/2009/12/04/5-british-web-celebs-more-important-than-stephen-fry-115875-21872404/
http://www.washingtonpost.com/wp-dyn/content/article/2009/12/02/AR2009120201455.html

The hottest unsigned acts of the moment

Daley

Daley signed to A&M last
month after lots of BBC
Introducing support and
plays from Ras Kwame. His
publishing is still available
and we believe a number
of publishers are near to, or
have made offers.

Contact: tichard@levelsent.cog

Warner Chappell signed
their publishing last month
ahead of selling out the
ICA. Announced on BBC's
Sound of 2010 longlist,
Stornoway are in discussion
with various labels. A UK
tour is lined up for next year.
This week, their Little Noise
Session at Union Chapel is
broadcast on Channel 4.

ﬁtact: |onichag@goog|email]

[id Adriff

Scottish artist who has been
featured on RotD twice,
the first was shortly after
getting his first radio play
from Vic Galloway. There
has been lots of specialist
support from Radio 1 DJs
and he recorded a Maida
Vale session as part of
Electric Proms recently
and a 6Music interview is
lined up for January with

Michael Kiwanuka

Tom Robinson. He recently
appointed a manager in the
form of Kasra Mowlavi at Big
Life Management and this
week announced his place
at SXSW 2010. Legal is
Delphine Seddon at Statham
Gill Davies.

Contact:

kasra@biglifemanagement.cod
Penquin Priso

Penguin Prison has just

ith Chrysalis
Music Publishing and label
interest is strong. A Neon
Gold single Animal Animal is
out now and RotD featured

a brand new track last week.
He has been profiled in
Guardian’s New Band of The

Day slot, this week on BBC'’s
:
Marques Toliver]

We believe Polydor are
leading the hunt. Confirmed
to play SXSW, the NY-based
singer/violinist/guitarist and
pianist went down well at a
recent YoYo show. Contact:
CecilyMullins@gmail.com

Buzzing under:
Michael Kiwanuka, The
Middle East, Daniel
Kadawatha, O Emperor,
Beatbullyz, Lunar Youth,
Saint Saviour, Sound of
Arrows, Mnek, NiteVisions,
Saint, Sleigh Bells,
Monarchy, Small Black,
Fenech-Soler, Muchuu,
Jakwob, Just A Band,
Zarrylade

News
Alex Claire was signed to
Island by Nick Huggett.

The Politics|from Denmark
signed to Sony/RCA. They
tour the UK with Iglu & Hartly
next month.

Peggy SueJsign to Wichita.
Their album ‘Fossils And
Other Phantoms’ comes out
in April 2010.

[Che Crystal Method |have
signed a multi-territory and
long-term sub-publishing
agreement with BMG Rights
Management. BMG will
represent the duo’s 2009
Grammy-nominated release
“Divided By Night” (Tiny E
Records) across Europe.

Sony/ATV signs worldwide
deal with Colbie Callait

(Lin)

MTV has unveiled
its 410 for 10” list
of acts, and will launch
voting on January 10th,
as they ask viewers to
vote for their favourite
new act of 2010

More information .
Delphic*

Kes$ha

Justin Bieber

Ellie Goulding*

Marina & The Diamonds*
Tinie Tempah*

Rox*

Drake

The Drums*

Owl City*

*= Featured on RotD/
Compass previously.

BBC’s Sound of 2010 revealed in 2008/
2009 on Record of the Day

BBC's Sound of 2010 longlist was released this
week. The top five and winner will be unveiled in
January.

More information

Of the fifteen acts on the longlist, you may have
read about and heard twelve of them first in
Record of the Day.

Daisy Dares You : Appeared in Compass in March
this year before signing to Jive

Delphic: Appeared in Compass in July 2008 just after
signing publishing deal with Universal Publishing
The Drums: Tracking in Compass for last few
months since Moshi Moshi EP surfaced.

Everything Everything: first featured on RotD as a
daily soundclip in May 2009.

Giggs: Tracked in Compass since before signing
deal with XL earlier this year.

Ellie Goulding: Featured in Compass since February
2009 before signing with Polydor.

Hurts: Written about in Compass since June 2009.
Marina & The Diamonds: In Compass during 2008
and first featured as a soundclip for ‘Obsessions’ in
December 2008.

Owl City: We've been tracking Owl City in Compass
since Fireflies came on our radar last September.
Rox: A featured artist first on RotD in June 2008,
months before she was signed to Rough Trade.
Stornoway: We has ‘Zorbing’ as a featured soundclip
back in May this year.

Two Door Cinema Club: First tipped as ones to
watch in our ‘Future Sounds’ column in August
2008.


http://news.bbc.co.uk/1/hi/entertainment/8395789.stm
http://www.myspace.com/daleyuk
mailto:richard@levelsent.com
http://www.myspace.com/stornoway
mailto:jonichap@googlemail.com
mailto:jonichap@googlemail.com
http://www.myspace.com/kidadrift
http://email04.secureserver.net/webmail.php?login=1
http://www.myspace.com/penguinprison
http://chrysalismusic.wordpress.com/2009/12/08/new-signing-penguin-prison/
http://news.bbc.co.uk/newsbeat/hi/music/newsid_10000000/newsid_10003100/10003125.stm
mailto:ben@ssb.co.uk
http://www.myspace.com/marquestoliver
http://www.myspace.com/thepolitics
http://www.myspace.com/peggywho
http://www.mtv.co.uk/music/brand-new-10-for-10/news/169347-brand-new-10-for-10
http://www.thecrystalmethod.com/
http://www.sonyatv.com/index.php/news/611

First music-related job:

In 1986 | co-edited a fanzine
called Buy This when | was
still at school. It included
Primal Scream, The Pastels
and The BMX Bandits. They
are all still around and are
even older than me.

The last music | purchased
was:

| bought a couple of old
AC/DC albums in Fopp and
some tracks by Berlin band
Jeans Team on eMusic. We
are hoping to get them to
play at our Born To Be Wide
German night in February

- Jeans Team, not AC/DC.

The music that’s exciting
me at the moment is:

The diverse range of acts we
have tipped in our column

this year. Apart from those
mentioned below, | think Hip
Parade have a couple of
storming songs which I like
so much | forgive the rubbish
name. And we tipped a

punk band from Elgin called
Cuddly Shark. They rule!

A recent trend which I've
been enjoying is:

The Edinburgh scene is
really vibrant just now. |

like a lot of the acoustic
electronica hybrid acts such
as Meursault, Found, Panda
Su and Plum. Good places
to look are the Police Box
collections on the Ten Tracks
service and the Song By
Toad blog/label.

Olaf Furniss

Co-writer of Under The Radar column in The Scotsman, The Fly’s correspondent for Edinburgh and occasional
contributor to Music Week and BBC Radio Scotland. Co-organiser of Scottish music industry night, Born To Be
Wide and soon-to-be launched Wide Days.

A trend | have less time
for is:

The Eighties pop revival. It
was shit then and it’s shit
now.

The best thing about doing
my job is:

Discovering great new music
and being able to play small
role in helping the acts.

How have recent changes
in the media world affected
what | do:

The fall in advertising
probably led to me losing
my last staff job in 2001 and
several years later | found
Billboard syndicating my
work without my permission
[or extra payment]. Another
irritating thing is the number
of publications paying the
same as they did at the
beginning of the decade or
building a business model
based on not paying writers
at all.

The best interview | did
recently was:

| try to avoid interviewing
musicians because their

strengths usually lie in
making music rather than
doing interviews. However,
two years ago | interviewed
Cathy Dennis for a Music
Week feature and was totally
fascinated. | also did an
advertising feature about The
Stranglers because | was
promised an interview with
JJ Burnel. It was cool to talk
about one of the best gigs

| have ever seen, and even
cooler that he remembered

playing it.

Previous interview
nightmare:

| was supposed to interview
Nicky Sixx and spent a
Saturday night in the house
to call him at the allotted
[California] time. He had
some really wanky voicemail
message and didn’t pick up.
| emailed some questions
instead and got three word
answers back. So, for the
record: Nicky Sixx you are a
twat and your music is, and
always will be, a worthless
pile of shite.

| predict that in five year’s
time:

I might have to get a haircut
and a proper job.

A fellow journalist | admire
is:

Mark Ellen. While NME was
cranking out unintelligible
think pieces by today’s
Sunday columnists, | was
reading about the Dead
Kennedy’s in Smash

Hits and finding endless
amusement in the house
style and picture captions.
It's easy to forget that Q was
once also a fantastic read,
although these days it seems
to be more like a fanzine for
white blokes with guitars.
Why does anyone give a
shit about Oasis, U2, REM,
Coldplay and Radiohead?

I like Word a lot but the
columns by Andrew Collins
and David Hepworth are
really dull and should be left
on the sub’s bench until they
come up with something
interesting to say. Do | really
need some ill-informed pish
about squirrels in my music
mag? | think not.

Nobody does a withering
review like Alexis Petridis. |
still have fond memories of
him taking the piss out of a
Scottish schemie rave band
in MixMag back in 1994 and
his brutalisation of Alanis
Morrissette a couple of years
ago is a masterpiece.

One thing you don’t know
about me is:

| am a qualified tourist
guide in Scotland and
regularly show journalists
from German and Spanish
speaking countries around
Edinburgh and Glasgow.

One act I'd really like to
succeed this year is:
Eagle Owl. They make
beautiful music and
managed to make going to
a gig with a raging hangover
a worthwhile experience for
me.

If | didn’t do this job, I'd...
Still be a tourist guide,
occasional DJ, music event
advisor, travel writer, Born
To Be Wide organiser and
translator.



Music Week

UK music industry is is putting
the emotional value of music
at the core of a high-profile
initiative, launching in the new
year, aimed at driving fans to
legal retail services. (P1)

An ITV1 programme will
celebrate the history of the Brit
Awards; plus a revamped and
expanded Brits website. (P1)
More than 100 leading figures
in the UK music industry

have added their names to a
petition that is being taken to
the UN Framework Convention
on Climate Change in
Copenhagen this week. (P2)
Courtney Holt is betting on

Friday

Little Boots + Ellie Goulding,
Shepherd’s Bush Empire
w12

Delphic @ Club NME, Koko
NW1

Saturday

Arctic Circle / The Line

of Best Fit presents: The
Sleeping Years (w/ The
Notwist + The Andromeda
Mega Express Orchestra),
Union Chapel N1

Sunday
None

the power of socialising music
content and user-generated
playlists to bring users back
to MySpace, as his company
launches MySpace Music UK.
(P2)

EMI executive Keith
Wozencroft is to end his two
decade association with the
major early next year as he
prepares to hook up with
Universal. (P3)

A number of potential
purchasers have surfaced

for Borders UK including one
high-street retailer, according
to its administrator MCR, as
more details have emerged

Monday
Sailor Jerry Presents...Local
Natives, Barfly NW1

Tuesday

Devendra Banhart,
Shepherd’s Bush Empire
w12

Wednesday

Gold Dust : Erik Hassle

+ Charli XCX + Nightbus,
Hoxton Square Bar and
Kitchen N1

XFM Winter Wonderland:
Razorlight + The Temper
Trap + The Big Pink + more,
Brixton Academy SW9

of the company’s fall into
administration. (P4)

Susan Boyle’s debut album
arrives at number one in
the US charts on the same
day that UK acts notably
underperformed in the
Grammy nominations. (P5)
XL Recordings has made
a number of changes to its

international and PR divisions.

Former Black Seal A&R Julia
Willinger has been appointed
as label co-ordinator in XL's

New York office and will report

to senior vice president of
A&R Kris Chen. (P5)
BBC gets ready to broadcast

Simon Lynge (w/ Gabby
Young And Other Animals),
Borderline W1

Thursday
Fenech Soler, The Legion
EC1

Latin Music USA, which has
been two years in the making.
(P8)

Campaigners are stepping

up their efforts to secure
government assurances that
funding will be available to
help the live events sector
replace wireless equipment
rendered useless by the
proposed sale of radio
frequencies. (P10)
London-based promoter SPC
is on the lookout for acts
capable of selling out arena-
sized shows, as the company
continues to expand. (P10)
Music-centric social network
MOG has launched its MOG
All Access streaming and
download service in the US
and plans a UK rollout before
May next year. (P12)

MW Unearthed: Daisy Dares
You (P14)

Feature on Syncs: With brand
tie-ins now commonplace

for both major-label and
independent acts, record
labels are keen to dedicate
their resources into making
this potentially lucrative
revenue stream work for all
parties. (P15)

Features: 2009 has been
another vintage year for the
million-selling Lily Allen. (P16)
Feature: The Digital Decade.
(P18-20)

Feature: The legal intricacies
of online music streaming
have been a hot topic
throughout 2009. Confusion
remains over which of the
myriad services will lead the
market, who is signing on
the dotted line and, most
importantly, how serious
revenue can be made. (P21)

Friday

22:35 BBC1: Friday Night with
Jonathan Ross: Sir Terry Wogan,
N-Dubz

00:15 Channel 4: 4Music:
Mercury Prize Sessions

00:30 Channel 4: Mencap'’s Little
Noise Sessions: Richard Hawley,
Editors, Stornoway

00:35 BBC4: The Beatles: On
Record

01:35 BBC4: Storyville — How The
Beatles Rocked the Kremlin

Saturday

19:30 ITV1: X Factor Final

00:15 Channel 4: 4Music: Live
from Abbey Road: Green day, Bat
For Lashes, Starsailor

Sunday

10:00 BBC2: Something For The
Weekend: Ronan Keating

19:30 ITV1: X Factor Final: The
Results

Monday

00:00 Channel 4: 4Music: 4Music
Favourites: Jamie T

00:35 Channel 4: 4Music: 4Play:
Newton Faulkner

Tuesday
17:00 Channel 4: The Paul
O’Grady Show: Will Young

Wednesday

06:00 ITV1: GMTV: The Soldiers
19:30 ITV1: The Royal Variety
Performance 2009: Faryl Smith,
Alexandra Burke, Katherine
Jenkins, Michael Buble, Lulu,
Lady Gaga, Mika

00:00 Channel 4: 4Music: 4Music
Favourites: Alicia Keys

00:40 Channel 4: 4Music: 360
Sessions: 50 Cent

Thursday

21:00 BBC Four: BBC Four
Christmas Session: Fire and Ice
23:45 Channel 4: Loves Of The
Artists: Gallows



Mama Group has
rejected a shareholder’s
unsolicited bid which values
the company at £30m
arguing that the price is too
low. (Tues Reuterd,
online, Independent p46
snip) Luxembourg-based
investment firm SMS Finance
offered 3.7 pence per share
for Mama, which was a
discount of more than 15% to
Mama stocks’ closing price of
4.375 pence on Friday.

Shares in Mama Group
have risen amid whispers it
might attract a new bidder.
(Thurs p63) SMS
Finance placed an unsolicited
and rejected offer last week,
but it is now thought that rival
firms may step in to place
higher bids. Among those
named this morning are
HMV, which already has joint
ventures in place with the
music company.

Apple has acquired US
streaming music service Lala.
(Monday [CNef, PaidContent,
Details of the deal have
not been disclosed, although
one source says it's likely that
Apple will incorporate Lala’s
streaming technology into
iTunes.

HMV Group is expected to
report a narrower pre-tax loss
for the first half of the year at
£25.2m, down from £27.5m
last year. (Monday @ p32)

Universal Music Group’s
Netherlands-based unit has
invested an undisclosed
sum in Target Media, an
online music store and digital

distributor. (Monday DMW)

Secondary ticketing site
Seatwave has released a
financial statement claiming
a 70% growth on the same
quarter last year. (Friday
) The ‘growth’ is not
specified in terms of sales
or revenues, or indeed, the
number of tickets being
exchanged via the site.

Secondary ticket websites
are becoming mainstream,
says boss of Seatwave.
(Friday p30 - Katie
Allen) Marc Marot, former
chairman of the Resale
Rights Society, said: “We
believe corporate sellers
effectively hijack and suck
all of the profit out of the
tours in order to enrich
themselves... it's a parasitical
arrangement.”

Nordic label Bonnier
Amigo Music Group has
undergone a management
buyout from parent Bonnier

AB. (Tuesday )

Live Nation has submitted
a document detailing what it
describes as “key legal flaws”
in the provisional Competition
Commission ruling that the
proposed Live Nation and
Ticketmaster merger would
hinder competition in the

market. (Tuesday )

MySpace has completed
its acquisition of Imeem.
Speculation suggests that
it acquired the streaming
service for less than $1m.

(Weds DMN, [fechCrunch,
Venture Beat)

Head, the entertainment
chain set up by the boss of
defunct music retailer Zawvi,

is understood to be closing its

four stores less than a year
after opening. (Thurs
Wee)

Mini music label Blue
Destiny Records in the
US is suing both Google
and Microsoft for allegedly
“facilitating and enabling”
the illegal distribution
of copyrighted songs

via RapidShare. (Thurs
) “RapidShare
generates revenue by selling
subscriptions for its high-
speed download services,
and through advertising
dollars generated by its
advertising partnerships with
Google and Microsoft.”

HMV has appointed
Sarah Hughes as head of
online with immediate effect.
Hughes previously worked
at Amazon and MVC. (Thurs

RotD), EaidConten!, Betail|
\Neeb)

The least banal stories from the week’s pop press

A Muppets cover of Bohemian Rhapsody could go head-
to-head with the X Factor single for Christmas Nol. (Friday
p3)

Susan Boyle to star in An Audience With style show for ITV.
(Monday Express p11)

Coldplay working on a stripped-down sound with Brian Eno
for their new album. (Monday )

Pearl Jam will headline next year's Hard Rock Calling
concert in London. (Tues )

Robbie Williams will appear on X Factor with Olly this
week. (Tues Mirror 3AM)

The mother of the man who died after falling from a balcony
at a party attended by Pete Doherty says that all those
who were present were ‘in some way culpable’. (Weds

pendenf p19)

Elton John’s adoption bid for Ukrainian boy fails. (Weds
Express p10, Sun p3)

The campaign seeking justice over the death of singer
Kirsty MacColl in 2000 is to disband its activities.
(Thursday BBJ)

Beyonce to pocket $460,000 each night for a Las Vegas
concert run. (Thurs Star p3)
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From Music Editor James Foley and Music Consultant Joe Taylor

Gotta Be A Way
GIL ft.Bluey Robinson

West Heath

A recent signing to RCA,
will be one to watch for next year. The South
London-based 20 year-old was already
creating an online buzz after featuring on
T4's Orange Rock Corp TV programme.

His introduction to many will come via this
independent release from Gil Cang, who has
produced and written for Michael Jackson,
Amy Winehouse, Maxi Priest and Dannii
Minogue, among others. It's an elegant,
uplifting soul track, powered all the way by
Robinson'’s fine voice. A deep house remix
from Tim DelLuxe should find favour with
specialist DJs too.

Released January 18
Contact , Blurb PR - +44 (0)77 9604 0052/[ouise Minte},
Blurb PR, +44 (0)77 3641 4970

|Chasing Time|
Alan Pownall
Mercury

We first featured JAlan Pownall when he
was unsigned with a demo of the excellent
‘Clara’ back in October 2008. That track
eventually came out on a Young & Lost Club
release last month. He's now with Mercury,
who are readying his debut album for next
year. Chasing Time is to be heard on the
latest Nokia online advertising campaign,
which has almost 1m million views on
YouTube. This is due to be a single to start
the next year - it's certainly strong
enough to connect with the radio-listening
public.

Released tbc. Contact Promotions: Mercury

020 7471 5440

Head of Radio: Mercury 020 7471 5436

Radio: Mercury 020 7471 5439

Radio: Mercury 020 7471 5443

Radio: Mercury 020 7471 5435

National Press: Mercury 020 7471 5485

Regional Press: 020 8968 9000

A&R: Mercury 020 7471 5307

Marketing Director: Mercury 020 7471 5255
. Mercury 020 7471 5253

Online: Mercury 020 7471 5490

Digital: Mercury 020 7471 5481

Destroy
Georgia Wonder
unsigned

We first featured Georgia Wonder with the
beautiful Igirl You Never Knew] last year,

a song which we thought was (and still is)
crying out for a great movie or TV sync. New
EP Destroy is their follow-up. They've earned
plenty of on tech and music blogs
with their innovative promotional ideas which
depend on both fan-power and the web. An
example of the savvy micro-management of
their own marketing, the CD pressing of this
EP was funded by fan’s online pre-sales.
Their latest project ‘Made In Nevada' - to
record their album in a music shop during
and after opening hours - has got them
coverage on Hypebot, Techdirt and
and local BBC TV coverage is lined
up. The stories wouldn’t mean much without
the music, so thankfully Destroy is another
belter - a brilliantly overwrought, theatrical
show-stopper of a song which is worthy

of your consideration. Other tracks on the
EP have already received local BBC radio
support.

Released self-released EP out now. Contact ,
- +44 (0)75 9534 7057

More The

Eal!
| Are Droid

unsigned/Razzia, Sweden
Before The

Fall was released earlier

this year in their native
Sweden to support from
national radio station P3.
Taken from their debut
album | Are Debut, this

was mixed by Swedish DJ/
producer collective Kungen
& Hertigen. It hits the spot
as an electro-rock crossover
track, which could certainly
take off with the right support
in the UK. Their album is
available for licensing ex-
Scandinavia.

Released thc. Contact Hugo Schermar],
Razzia Records
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The best of the Record of the Day messageboard this week

Rage Against The
Machine Xmas
Number 1 Facebook
Campaign (LINK)

The page is just shy of
400,000 users and rising
with every ‘refresh’ of the
page. Even if just 10%
actually buy it on 13 Dec,
there is a strong chance it
will indeed go to Number

1, beating X factor. I'm
surprised the tabloids
haven’t picked up on this in
a bigger way- it is a great
story (they love anything
Facebook related - | suppose
they are stuck as they have
to support X Factor to get the
reciprocal PR support. Do
people on this board agree
this campaign could derail
Cowell's best laid plans or
nor? If it did, could actually
quite damage X Factor brand
(would become an annual
thing for sure) especially
after the Jedward debacle
and the blandness of the
remaining competitors....
Simon Cowell’s Bank
Manager -- Tue/8/12/09
14:31

400k is still less than what
The X Factor winner is
likely to clear in week 1.
And frankly I'd like to see it
disqualified for chart hyping

if it gets anywhere near
number 1. Also I've got a bit
of money on Lady GaGa to
be #2 at 16/1 so I'm really
hoping this campaign isn’t
going to work! How many of
those members are actually
British anyway? | can't
imagine that many people in
the UK have even heard of
Rage Against The Machine.
Ben -- Tue/8/12/09 19:03

Why would you want

to ‘damage’ the X-

Factor brand? It's just

an entertainment show,
showbiz, if you like. Leave
the misplaced snobbery in
the 6th-form common room.
Flashman -- Tue/8/12/09
18:47

From the initial midweek
numbers today, some of the
fools backing this doomed
campaign don't quite get the
idea, | hear. It sold about
400 copies on download
yesterday apparently!

Lee Thompson --
Tue/8/12/09 20:25

Fascinating campaign. I'm
half hoping the newspapers
don’t pick up on it......and
I'll explain why. Up until
recently, campaigns relied
very heavily, almost totally,

on traditional media for it to
be a success. A campaign
could be broken by the lack
of radio play or not getting
a sniff in the papers. In the
unlikely event the papers
and traditional media don’t
pick up on this story, we
may have a true barometer
of the power of social
media as a marketing tool.
Rather than part of a mixed
media campaign, where the
traditional media push takes
priority. It's not a game-
changing moment, but, it
certainly will be interesting to
see if the 400,000 Facebook
members you have signed
up actually BUY the single
when it comes out. Like |
say, it's very unlikely the
traditional media WON'T
pick up on it - Paddypower.
com has it at 1/3 odds on
favourite to be the Xmas #1
- but it's still an interesting
campaign. Well done to

all involved and to answer
your questions...NO it won't
bother Cowell one bit and
NO, it won’'t damage the X
Factor brand. Nizlopi (JCB
Song), Gary Jules (Mad
World) and a few others
rode along a similar wave
of support. What you're
doing isn’t new, but, it is
interesting.

Lord Nutgraf -- Tue/8/12/09
19:52

Aren’t people supposed to
start buying it next week?
Perhaps those 400 sales
were DJs or journalists

getting a copy in anticipation.

nami -- Wed/9/12/09 07:57

Some people in this world
are still passionate about
music, and want to take a
stand against the bland,
lifeless, soulless culture
peddled by the likes of
Cowell and X Factor. Not
everyone is as jaded and
cynical as you...

mike hunt -- Tue/8/12/09
23:00

Doesn't this happen every
year? All fun and games,
but a bit futile isn’t it?

Once again: people are not
understanding the difference
between a novelty campaign
and buying records.

tinkers -- Wed/9/12/09 09:33

The cynicism is all yours,
my friend. There’s room for
Cowell as much as for ‘real’
music. Get off your high
horse and break one of your
‘real’ artists. You can always
ignore Cowell, unless you
think he’s corrupting your

daughters or something.
Flashman -- Wed/9/12/09
08:52

Errrrr, too late.....
Lee Thompson --
Wed/9/12/09 07:34

Why | oppose the RAGTM
for number one campaign.
Mostly because RAGTM are
pretty rubbish really.
Fernando Poo -- Tue/8/12/09
23:27

This sort of stunt is already
an annual thing. For the past
two years I've been invited
to join “make (insert band)
no.1 for Christmas and stick
it to Cowell” type groups. I've
already been invited to join a
group to get Journey to no. 1
| refuse to purchase a RATM
record for a novelty purpose.
stewy -- Wed/9/12/09 00:06

Ummm.... why? Because

X Factor is a cancer to the
music industry - have you
any idea what Cowell and
his blanket media coverage
is doing to record sales by
other artists in the UK right
now?

oldgit -- Wed/9/12/09 00:08

Oh the irony...a mass group

Messages on Record of the
Day's messageboard are
posted anonymously. While

all messages are moderated
by Record of the Day prior to
posting, we do not know the
identity of board users. Every
care is taken to ensure that this
messageboard is an open, free
forum and users are requested
to respect the integrity of the
community. See our website
for terms and disclaimer.

to promote a song with the
lyrics “f**k you | Won't Do
What You Tell Me” Still, I'd
rather see that at Xmas No.
1 than Journey and | think
some people completely
miss exactly how much of
a cult album the first RATM
has become. | was lucky
enough to see them when
they first came out.
lazerguided -- Wed/9/12/09
09:55

The campaign was
mentioned the other

night... Cannot remember
who was on / when but
acknowledged nonetheless.
I’'m backing it, why not, never
underestimate the people
power that be... Never say
Never.

Beth -- Wed/9/12/09 09:47

The RATM campaign has
nothing to do with music. It's


http://www.thesun.co.uk/sol/homepage/showbiz/bizarre/2763848/Facebook-move-to-get-x-rated-hit-to-Xmas-No1.html
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about manipulating people
to buy a particular song,
regardless if they like it or
not. So you can get off your
moral high horse straight
away, Mr. Hunt. There’s little
difference between the way
X Factor corals the UK public
into buying releases from the
show to manipulating people
to buy a song, not because
they like it, but, because
there’s an agenda. The
RATM campaigners don'’t
hold any moral high ground
with what they are doing.
They're just manipulating
people in a different way.
Lord Nutgraf -- Wed/9/12/09

Wouldn't it be great if
someone, like RotD readers,
chose a great song each
year to be the “alternative”
Christmas single? Preferably
an unsigned artist who has
simply written a great song.
Or is that just introducing
another “gatekeeper”?

claus -- Wed/9/12/09 11:25

Due to the rise of social
media, | really think this
has a chance of working.
With Twitter, FB, if they
can get the numbers to 1-
2m between them (pretty
realistic) and a 50%
conversion rate....The fact

both are on Sony is a little
silly, but hey ho.
BBD -- Wed/9/12/09 11:39

Re Sony being miffed - well
they own RATM and X
Factor, so they are quids

in either way...however the
stated aim of the campaign
is not about anything other
than getting RATM to

beat X Factor to break it's
monopoly. They don’t care
who gets the money, or any
of politics behind it etc etc..
Yes this kind of anti-Xmas
thing happens every year,
but this has really picked
up momentum in a way that
no other similar campaign
has, so interesting to see if it
plays out and what % of the
400,000 actually buy...
Simon Cowell’'s Bank
Manager -- Wed/9/12/09
11:35

It won't work. So easy

for people to sign up to a
Facebook group, but they
can't be arsed to fork out a
few pence for a track.

SA -- Wed/9/12/09 16:21

Whilst I'm no fan of

Cowell's “work”, it's worth
remembering that it provides
a decent amount of work for
sessions musicians/singers

both in a recorded capacity
(mainly within the show
backing tracks) and TV.

SA -- Wed/9/12/09 16:19

Has anyone else noticed
how many messages are

on the Facebook page
asking how to buy the single
online??!!l Many of those
people have obviously never
bought music online.

parim -- Wed/9/12/09 16:32

This thread is really showing
the true colours of some of
this boards users. Sense of
humour failures all round.
The people who started

the Facebook group have
said themselves: it's a bit

of harmless fun.Even if it
gets to number one, it's not
going to change anything
overnight. Your lovely
Simon will still be pulling

in his billions based on his
contempt of art. Even if Rage
only make top ten, it's still
an achievement considering
its fuelled by three weeks

of viral activity, considering
all its competition has had
twelve weeks of intense
primetime TV advertising.
“Get over yourselves and
lighten the f*ck up” would be
the thrust of this post.

Live Ed -- Thur/10/12/09
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